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Millennials in Aviation: Millennials
Who are they and why should we care? (1981-2000)
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Millennials aren’t lazy or entitled:
They have simply been handed tools
and technology given to them by

Baby Boomers and Generation X,
and they know how to use them to
their advantage.

https://medium.com/the-mission/the-14-most-destructive-millennial-myths-debunked-by-data-aa00838eecd6
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Connected People Revenue Opportunity Apps

By 2020, the Internet of Things will have achieved “critical mass”. Linking enormous intelligence in the cloud
to billions of mobile devices and having extremely inexpensive sensors and tags embedded in and on every-

thing, will deliver an enormous amount of new value to almost every human being. The full benefits—in terms
of health, safety and convenience—uwill be enormous.
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Competition to be “heard” has never been so difficult
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What is different today?
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70% of All Training is
Forgotten
Within 24 hours
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Global Education trends

Education 2015 Education 2035

lifelong education through
all stages of adult life, with
second ‘intensity peak’
during the transition into
eldery life

A Intensity Intensity

education of the ‘first-
third’ of life (school &

university) followed by
professional education
interventions

\

childhood education

culminating in ‘rite of
passage’ into adult life

0... 25 50 75 0... 25 50 75
100+
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Pavel Luksha,
Director, Global Education Futures
Professor, Moscow School of Management SKOLKOVO

WorldSkills General Assembly, Niagara Falls
4 October 2016
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What is the Goal of
Training in the
Workplace?

Why Should We Care?




Goal of Training in the Workplace
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Where are we
right now?
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Baby Boomers Generation X Millennials (Gen Y)
Where are we 1946-1964 1965-1980 1981-2000

right now?

Optimism Skepticism Realism
Core Values Involvement Fun Confidence
Informality Extreme Fun
Social
Education A birthright A way to get there An incredible
expense
Communication Touch-tone phones Cell Phones Internet
Media Call me anytime Call me only at Picture phones

work. E-mail

https://www.fdu.edu/newspubs/magazine/05ws/generations.htm
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How do we
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By 2020, the Internet of Things will have achieved “critical mass”. Linking enormous intelligence in the cloud

to billions of mobile devices and having extremely inexpensive sensors and tags embedded in and on every-
thing, will deliver an enormous amount of new value to almost every human being. The full benefits—in terms Television

of health, safety and convenience—will be enormous.
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dentifying Your Target ayg; ence How People Learn Today

4 Generations of employees

* Google how to do something
* How To Videos on You Tube

Not everyone is comfortable with technology
Technology should enhance training

— Not deter from the learning experience
THE FOUR GENERATIONS

\

traditionalists

65-88 years old
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The percentage of information we retain when we:

Experience

Discuss
See

Read
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Use of Adaptive Learning Principles
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DANIEL

KAHNEMAN

Adoption of Social Learning and Social Media

Use of Adaptive and Effective Learning Technology

Virtual Reality
Gamification
Videos: Micro and Documentary
Augmented Reality

Ability to measure Effectively

Alignment with Corporate Objectives




Multi-Generational Learning vs. Traditional Learning

Where are we

right now?
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WILP

Excellence structure

Students
YYZ

Students
YUL

Coaches Coaches

Excellence
Leader

Operations
Leadership

Excellence
Leader

Coaches Coaches

Students
YYC

Students
YVR

Excellence

Program Manager
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Coaching/ Coaching/
Mentoring - Mentoring

Coaching/
Mentoring
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Course
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THE FUTURE!
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